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Batch

3

Marketing Production

Alumni  
Development Nutrition and 

Fitness Curriculum

Assigned 
Projects



Tasks: 
Fellowship 
Program Finish Resume 

& Begin Digital 
Project
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Build & 
Finalize 
Digital 
Project

Rough Draft of 
Resume & Project 

Brainstorm 

“An outward facing project with the goal of students being able to 
come away with a digital piece for their career and future”
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Digital Media/Photos

We captured HQ pictures of Small 
Batch products and Small Batch  
fellows in their work environments. 
We also created digital content 
including infographics and material 
to enhance DFA’s virtual presence.

Social Media

We developed a social media 
calendar for the months of July and 
August on behalf of Small Batch.  
We created a schedule for Small 
Batch-related content and 
experimented with various 
marketing strategies.

NRAEF Partnership

One of our initial projects was to 
create a presentation underscoring 
Small Batch’s programming 
alignment with NRAEF standards  
to acquire funding and support 
from the organization. 

Marketing Suggestions Report

We compiled a report stating what 
marketing strategies worked, what 
failed, and what we suggest DFA 
continues to research following our 
departure. 



Training 
Hours 
Breakdown
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The goal was to compile 
data into an organized 
document and to 
simultaneously develop a 
method to track the hours 
worked by each employee 
in three main categories. 
Each category corresponds 
to a NRAEF standard, 
which will assist DFA in 
acquiring funding. 



Curriculum Development:   

Financial Literacy

1. Numeracy

2. Budgeting and Saving

3. Tax and Insurance

4. Homeownership
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Curriculum Development:

Nutrition & Fitness

1. My Plate

2. Healthy vs. Unhealthy 
Carbs

3. Healthy vs Unhealthy Fats

4. Sources of Protein

5. Fruits and Vegetables

6. Nutrition and Fitness
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533
Past students entered in the DFA Masterlist from years 2011-2018.

 

Framework set for an internal Networking Directory with 26 current members. 
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Alumni 
Development: 
Post-Small Batch 
Plans
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The 
Fellowship: 
Digital 
Projects

We worked with each 
fellow individually to 
develop a digital project 
designed to highlight their 
unique skills, talents and 
interests. 

The projects were 
comprised of two websites, 
two videos and a 
presentation. 
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The 
Fellowship: 
Professional 
Development

Professional looking 
resumes and headshots for 
all fellows

Networking and 
interview-prep workshop 



The 
Fellowship 
Video Series 
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http://www.youtube.com/watch?v=Rx55xI_g0RY


Any Questions?
Special thanks to Katherine, Matt, Anna, Jake, Julie, Jen, and the rest of the DFA team for an 
incredible summer experience!
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